SPEECH BY DR CHRISTOPHER CHIA, CHIEF EXECUTIVE OFFICER, MEDIA DEVELOPMENT AUTHORITY OF SINGAPORE AT LAZIO@CANNES ON WEDNESDAY, 21 MAY 2008 
Bon jour madame monsieur 
I am pleased to be here today.  It is exciting that rapid technological advancement and convergence is revolutionizing media consumption patterns.  Innovation has become key in the audiovisual sector and international co-productions.  The Media Development Authority of Singapore (MDA) is happy to collaborate with Filas in this SILK-Net Initiative and we welcome more of such partnerships.   I hope this Initiative experiences the same success as when the Crusades introduced silk to Europe and many Italian States saw an economic boom exporting silk to the rest of Europe in the 12th Century.
Innovation in the Audiovisual Industry

The Pricewaterhouse Coopers Global Entertainment and Media Outlook for 2007-2011 predicted that the Global ‘Core’ Media market is projected to grow from an estimated US$1.3 trillion in 2006 to US$2.5 trillion in 2015.   With the Asia Pacific being the fastest growing region with a compounded annual growth rate (CAGR) of 9.6%, growth and technological developments in the Asian media industry cannot be ignored.  Consumers want greater choice for content and platform and they already have them from film to television, large screen to small.  Content makers need to continue to stay innovative to reach consumers and capture their attention.  An example of such innovation is the launch of the INNOMEDIA initiative aimed to encourage innovation in the audiovisual sector in European regions.
Singapore too has taken steps in this area.  A multi-agency initiative, hosted by MDA was set up with a fund of US$357mil from the National Research Foundation to promote research and development in the interactive digital media sector.  Since October 2006, this program has helped more than 100 projects including Singapore’s own Sparky Animation for intelligent crowd modelling simulations and international companies such as Eon Reality and Anark are also conducting cutting-edge research activities. As testament to the promise of Singapore’s IDM sector, Singapore company, Pixelmetrix Corporation, was awarded an Engineering & Technical Emmy Award from the National Academy of Television Arts and Sciences in the United States for its DV Station Transport Stream Analysis products.
I am also pleased to announce that Singapore will host the world’s first fully 3D based film and entertainment technology festival called 3DX (3D Film and Entertainment Technology Festival) from 19-23 Nov this year. 3DX will provide a world stage for the film makers and technology companies to showcase the latest trends and deliberate on developments in 3D. To give you a sneak preview, the first two films chosen for the festival are Fly Me To The Moon and Journey to the Centre of the Earth by Charlotte Huggins. I invite you to come to Singapore to be part of this exciting new era in the entertainment industry.

International Co-productions - “Building a world of Exchanges”
Globalization is blurring not only geographical boundaries but also cultural identities.  While countries make consistent efforts to preserve their culture and heritage through media, there is also a need to reach out to the rest of the world and collaborate with international partners to share cultural insights of the country and also the capabilities of our media industry.  

Singapore has been a strong early supporter of international co-productions bringing Asian stories to the rest of the world.  The slate of of co-productions include, The Missing Star in 2006 by Gianni Amelio a co-production between Italian film companies Cattleya and Rai Cinema, French company Babe, Singapore production company Oak3 Films and the MDA.  The Missing Star competed for the prestigious Golden Lion at the 63rd Venice International Film Festival and won the Mimmo Rotella Foundation Award For a film which shows a firm connection with the arts as well as the Pasinetti Award from the Italian film journalist guild.  It was also featured in the Masters programme at the 31st Toronto International Film Festival.  A more recent feature film, The Homesong Stories, a Singapore-Australia co-production, has been a critical hit and won awards from the Australian Film Institute, Golden Horse Film Festival and the Hawaii International Film Festival last year. 
At MIPTV last month, MDA and Canal France International also announced France-Singapore Cross-Platform Programme Challenge to promote new cross and multi-platform content collaboration. This inaugural competition challenges Singaporean and French participants to conceive compelling factual-based programme concepts on topics that are appealing to both Europe and Asian audiences as well as leverage the strengths of traditional and new media platforms. Two winning entries will be picked by a judging panel and each stands to win a cash prize of 15,000 Euros.
I read with interest that the European Commission recently launched the ‘Media International’ programme to promote international audiovisual cooperation to the tune of 2 million Euros for 2008.  Not only to get cinematographic works out to wider audiences but also to strengthen cooperation between audiovisual sectors in the EU member states and other countries. These are positive steps towards generating a greater understanding between Europe and the rest of the world.  Southeast Asia is home to more than 500million people and has some of the world’s richest and diversified cultures. There are almost unlimited opportunities to bridge Asia and Europe, harmoniously fusing East and West, tradition and modernity.  
Media Financing
To meet the increasing demand for content with an international flavour, media financing is crucial to fuel the growth of the media industry.  Countries will need to develop a trusted and secure business environment with a robust intellectual property regime, and pro-business regulatory framework in order to attract an increasing number of financial institutions.  The Media financing business is a private and public sector collaboration between banks, financial institutions, strategic investors and the government industry promotion agencies.  Singapore is proud to have a USD40 million film European-Singapore Co-production Fund managed by Six-Six-Eight, a distribution company formed between a Singaporean production company Mega Media and European-veteran Michael Knobloch was announced last year.   Under this fund, A TV movie called Wherever You Are is in production now between Six-Six-Eight of Singapore, Film Master Television and Rai Fiction of Italy. 

You might have read in Variety magazine last week that Hyde Park Entertainment Group announced the setting up of a multimillion-dollar fund to complement the company’s new Hyde Park Asia division.  Based in Singapore, this fund is being opened to investors and aims to raise USD55-73 million and is expected to be operational by fall this year.  Hyde Park Asia, which is also based in Singapore, will produce or co-produce three to four films per year, consisting of a mixture of English-language titles aimed at a global crossover audience and a slate of local-language titles targeting a national or regional market. 
Conclusion
This event is an excellent milestone towards creating greater understanding of the audiovisual sectors in Europe and Asia.  I congratulate Filas for taking the initiative and look forward to our continued close partnership to create strategic partnerships between Europe and Asia.  I understand that there will be a networking session later.  I urge you to take the opportunity to develop new partnerships and enjoy the lunch as well.   I wish you a successful session.
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